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Communizatons Marcoer
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Aalia has over a decade of global work
expenience including working t =
media house in Toronte She believes
the Acsdemy’s mission and vison are
essential to nurturing courageous.
confident end sthical globs! leaders

Paul Davis

~Aga Khan Aca ey Mortsase

s the Dean of Admissions and Financial

Aid Faul has pessionstely led the
Talent Identification Programme since
fts inception. The programme identifies
“ereators of desting - students in
disadvantaged sociogcanomic and
ducations areas of Kenya who are
academically able and show leadership
potential
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About Aga Khan Academy Mombasa

The Aga Knan Acadery Mombasa s an
International Baccalaureate (B) World
School It s the first in the network of
Aga Khan Academies established by

His Highness the Aga Khan in 2003
Admission to the Academy is means-
blind and is based on merit We consider
al eligible students regardless of their
socioeconomic status The core mission
o the Aga Knan Academies s o produce
ethical home-grown leaders for the
develeping werld towards the goalof
sustainable development What mabes
the Academies unique is how we identify
and nurture exceptional young people
from a wide range of national. religious.
ethnic.and socioeconomic backgrounds
o create learning communies that e
exceptionally diverse. open-rinded
culturally-rocted, and drivento make

an impact on their communities and the
werld

What is the Talent Identification Program
and how does that impact your school's
admissions process?

Through our Talent Identification
Programme (TID) we actively ssarch

for and assess students with academic
and leadership potential acrass
diverse backgrounds A key aim of
programme is to expand the reach of the
Academy beyond the usual catchment
groups for schools of similar calber
toinciude students who come from
disacvantaged groups and otheruiss
ave access 0 high-qual
-condary education The programme
les students over the course of
with tution, housing, mesls

suyears a
weekly stipend. and covers the costs of

uniform medical coverage. exams. and

Does being a part of a large school
group affect how you appreach your
admissions process?

do not believe 0. We are mostly
ndependent but as the network grows
there will be  lot more sharing of

practices on how we examine studsnts.
and find the best campus and situstion
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for them One thing | would like to
mention i the Aga Khan Curricular
Strands, which are inierwoven with

form the basis for how the curriculum

s taught and receiv tudents The
five sirands include pluralism, ethics,
governance and cvil society. cultures
and economics for development W
communicate these strands throughout

edby

the admissions process so families have
afull understanding of the
approach to leaming

What are your main advertising and
marketing channels when prometing
your schoal?

AKA Mombasa has a Communications
Depsriment that mansges the Academy's
website and social media platform We
250 host and take part n numerous
admissions-related events in Kenya and
sround East and Central A7

Does your admissions office have issuss.
with parents not having access ta the
internet/computer in order to apply?
Most of our parents have access to the
internet and a computer in order to apoly
and communicate with us However, we
genzrally sxperence s ssue wih our
parents whose children are 2 part of the
Talent Identfication Programme. When
our Admissions Department sends emails
to our TID parents. they also call the
parents to let them know that an email
was sent and 3 1ot of bmes the parents

have to go to a cybercate to view it There
are also some TID parents who donit
have email at all. o getting information to

them can be ciffizult at times Howsver
our Admissions Department understands
this chalienge and they make & Lot of
effort to physically go to these aress They
sometimes have to travel very far to visit
different communities and schools in rural
areas

Can you tell us a bit more about your
professional development program for
your teachers?

We provide ongoing, collzborative
traming for both our teachers and local
teachers in public schoals thraugh ou
outreach programme. This programme
which s done in collsboration with the
Ministry of Edueation and the Aga Khan
Foundation, includss weekly trainings
neld at the Academy in our Professiona
Development and Outreach Centre. The
objective of the autreach programme

< to respond to the needs of the local
teachers to improve the standard of

ing and leaming through extensive
market research and interaction with

the goverment and departments of
educatian Working with local teachers

ellows the Academy to use our
knowledge and resources to improve the
ouerall edueation across Kenya. which
received great feedback on Qur
ers ot the Academy also go thiough
weskly training, which is sometimes
done together with all teachers or by the
programme they teach Threugh these
trainings, our teachers are taught various
aspects relatng to I8 or topics on how fo
accommodate diferent leamer types This
s something we are very proud of as not
many schools spend much time ensuring
their lsachers are abways improving

&nd wiorking to be the best educators
possible

teac

Your website mentions you base
‘admissions strictly off merit, can you
summarise your main criteria for
admissions?

Yes. we base our admissions strictly
of merit; however, we have a few
criteria the student must possess. The

student must be academically capable
and setf-motivated: exhibit leadership
qualities through their involvement in
extracumicular or community activities:
eveloped social skills

ound values: and above
average performance in a range of
assessments which include non-verbal
problem-soling sxercises. crestive and
personal writing exercises. English and
Mathematics sssessments. crestiily
exercises. as well as individual interviews

How does AKA Mombasa go about
utilising brand ambassadors to promote
your school in your community and
beyond?

We have venious brand smbassadors who
promote the Academy. such as current
tudents. slumn, 2nd parents Every

year our Admissions Department visits
numerous eities. sehools. and community
centres around Kenya or across East
Africa to promote the school. However. we
have noticed the importance of word of
mouth as a critical source of information
and trust during the decsion-making
process for parents The success of

our students and alumni, as well &5 our
acclaimed Diploms Programme resu
have proven to be a catalyst for other
students joining Our current students
and alumni also present and share

their experiences at vanious events the
Academy has hosted or been & part of
Our parent ambassadors across Kenya
and around East Africa are very important
a5 well as they invite nterested friends
business colieagues, or relatives fothe
marketing events the Academy is

part of These visits and ather persanal
interactions with members of their
community insiill trust and confidence in
the Academy
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